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Dissertation Abstract

In 2006, Wal-Mart began its $4 prescriptions program and thus triggered other large pharmacies to take
a series of promotions to offer a diverse list of deeply-discounted generic prescription drugs. As the
nation’ s third-largest pharmacy with a 16 percent market share, the emergence and thereafter existence
of Wal-Mart pharmacy has a huge long-term effect on the local small drug stores especialy its
employment. However thiseffect isnot universal in any county. For example around 21 states have some
lawstermed “Unfair Practice Acts’ to ban certain typesof “predatory pricing.” Therefore several national
programs can’t be conducted in individual states and thus the Wal-Mart effect might be mitigated.
Moreover, in urban counties as opposed to rural counties population density, increased competition, and
geographical proximity of retail trade centers may dilute the impact of Wal-Mart at the beginning.
However, with generally higher wagesin urban areasthelow payment of Wal-Mart employeesmay drive
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downtheaverageearningseven further compared toinrural counties. Thispaper investigatesthe dynamic
impact of Wal-Mart on the local small drug stores' employment while accounting for the heterogeneity
of thesizeand state|aws of countiesand the endogeneity of thelocation and timing of Wal-Mart openings.



